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KIKA DE LA GARZA, 15TH DISTRICT, TEXAS--------------""'"
104-1535 23 November 1995 Washington, DC
TEXANS PARTICIPATE IN WHITE HOUSE TRAVEL AND TOURISM CONFERENCE.
On October 30-31, numerous Texans associated with the Texas Travel and Tourism industry
attended the frrst White House Conference on Tourism and Trade in Washington, DC.
Representing the 15th District of Texas was Bill Summers of Weslaco who I nominated to be
a delegate to the national conference. Mr Summers is President and Chief Executive Officer of
the Rio Grande Valley International Chamber of Commerce. He was among the 75 delegates
chosen by the White House to attend the conference based on their work in the growing Texas
travel industry, and specifically selected to assure that the unique interests and concerns of
coastal communities are addressed.
By the year 2000 coastal communities will account for 45 % of the U S population. They
will bring in over $65 billion in revenues from tourism this year and another $15 billion in
federal, state, and local taxes. Add the facts that U S travel and tourism industries employ over
11 million Americans and that beaches are the preferred destination for 40%of tourists, and the
importance of stable, safe, and prosperous coastal communities becomes all the more critical.
There has, however, been cause for concern about the health of the tourism industry in
recent years. In 1993, nearly 48 million visitors came to the United States and spent $74 billion
while in our country. In the past two years, the total world market has grown 10 percent, but
our share dropped to less than 17 percent. Projections for 1995 show a further 5.5 percent loss
meaning we will have 2 million fewer visitors from abroad than two years ago.
This decline represents 170,000 jobs which could have been created in this country. In
fact, more jobs were lost than the total number of layoffs made since 1992 by General Motors,
Boeing, Digital Equipment, McDonnell-Douglas and Bell South combined. A continuing decline
in market share translates into lost tax revenues as well, and a greater likelihood of cuts in state
and municipal spending.
How to address this trend and to turn it around was the focus of the first-ever White
House Conference on Travel and Tourism. The goal of those attending was to shape a long-
term plan and to help in building the new institutions needed to compete globally.
President Clinton hosted the conference which provided the travel industry with an
opportunity to develop a national tourism strategy that would ensure its growth in the 21st
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Century. The Texas delegates and others from across the U S developed four goals for action.
They are:
1.) to ~emonstrate the economic power of the travel and tourism industry.
2.) to ensure an American travel experience that is second to none.
3.) to promote and facilitate travel to the U S and the international destination of choice.
4.) to create a structural framework to implement national tourism.
Ten specific actions were set by the conference. All were centered around these four
goals.
The development of a new national tourism strategy, through the White House
Conference on Travel and Tourism will provide an exciting opportunity for our nation -- an
opportunity to regain the international tourism market share that has been ours in the past and
should again be ours in the future.
# # #
UPDATE - PMA VICTORY. "The budget allows our consumer paid-for hydroelectric power
plants -- the PMAs -- to be auctioned to the highest bidder. That would mean a hidden tax
increase or rate increase for tens of millions of hard-working Americans like me. KEEP
CONSUMERS IN CHARGE.· This is the text of correspondence I received from many south
Texans concerned about the possibility of language being contained in reconciliation legislation
which would result in increased electric bills.
All those who contacted me will want to know that neither the House nor the Senate
budget reconciliation bills contain any language requiring a sale of the Southeastern,
Southwestern or Western Power Marketing Administrations -- collectively known as PMAs. To
an those who live in rural communities and small cities, this is very good news to be able to
share.
# # #
CONSTITUENT VISITORS. Marianne Reat, Michael Clark, and Nelda and Lacho Gana, of
Edinburg; Arturo Guerra, Jr, Lorraine Nelson, Loren Nelson, and Arturo Palacios, all of
McAllen; Bonnie Gonzalez, of Mercedes; M B Pitts, of Raymondville; Patricia Beard, and
Deborah Kremer, of Weslaco.
# # #
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